
From Teaching to 
Learning: 

A New Approach to BUS 100
Challenging Students and Faculty



The online BUS 100 - Introduction 
to Business course was long overdue 

for a major revision.  Portions of the 
course, such as the exams, had been 
updated from time to time whenever 

the publisher issued a new edition of 
the textbook, but the textbook didn’t 

provide sufficient information nor 
resources to address the challenges 
many businesses are facing in the 

21st century global environment.  
So when the opportunity came to 

update the course again, the 

Extended Learning Institute, or ELI, 
decided to take a new approach.  ELI 
formed a team of experienced faculty 

and instructional designers to create a 
BUS 100 course, with a focus on 

highly interactive and collaborative 
learning.

There were several issues the 

team wanted to address in revising the 

course.  Foremost, the course needed 
to provide students with a solid 

foundation on business that would 
prepare them to advance to other 
business-related courses such as 

management, human resources, 
marketing, and accounting.  

And most importantly, the course 
would enable students to gain the 
knowledge and skills about work 

ethics and critical thinking to be 
successful in business.

BUS 100 Major Redesign



 The first task was to select the appropriate textbook with a variety of 
accompanying supplementary materials such as videos, games, quizzes, and exams 

that would accommodate students’ various learning styles, target higher levels of 
learning including analysis, synthesis, and evaluation, and engage students in applying 
their learning to real business problems.  

 The team decided to create a “Textbook Rating Form” and selected four 
textbooks and evaluate them for information and concept presentation, active learning 

resources, faculty resources, and cost.



Course Map
Once the team selected the textbook it wanted to use 

to revise the BUS 100 course, they 
used a course map to develop 
learning objectives and 

brainstorm ideas on students’ 
learning activities and 

assessments.

Highly interactive and 
collaborative learning 

environment
The team learned from 

educational research and 
experience that an effective 
online distance learning course 

with a highly interactive and 
collaborative learning environment had to engage students 

in interactions and communication with each other and their 
instructor, create social presence to humanize the online 

classroom environment and promote a sense of community, 
and provide pacing to enable students to develop time-

management skills and support 
collaborative learning.

Reading assignments

To create interactions, social 
presence, and pacing in the revised 

course, the team identified reading 
and viewing activities, which 
included learning about the basic 

functions of business, globalization, 
diversity, ethics, management, 

human resources, marketing, and 
financial management.

Discussion forums

Discussion forums on timely business 
topics and issues such as ethical behavior in the workplace, 

management and leadership, and economic conditions and 
their impact upon different business industries.

Design and Development

•Interactions
•Social Presence
•Pacing



Directions for reading 

assignments and 
discussion forum topics



Group Project
Students collaborated on a group 

project, which required researching 
the Internet about a business, 
conducting a SWOT analysis of the 

business, and preparing a report 
proposing a strategy for achieving 

success.

Business Porfolio
Students created their own online  

business portfolio, in which they 
researched online and analyzed the 

strengths, weaknesses, opportunities, 
and threats of a Fortune 500 
company.

Reflection
Towards the end of the course, 

students had to reflect and discuss 
their experiences on learning about 
business during the course and how 

they will be able to apply in the future 
what they had learned.  

Weekly Self-Checks
To assess their understanding and 

mastery of business concepts and 

practices, students completed weekly 
self-checks on the chapter readings.  

Exams
They also had to take a Midterm 

Exam and a Final Exam, in which 

students analyze the strengths, 
weaknesses, opportunities, and 

threats (SWOT) on the company they 
selected for their business portfolio; 
recommend a two-year strategic plan; 

discuss whether or not they would 
work for their selected companies and 

why; and cite their references in APA 
format.  

Additional learning activities



Directions for 
group project



The newly revised course was first offered in the Spring Semester 2009.  A year later in 

Spring 2010, five faculty, four from the course revision team, are teaching eight sections of 
BUS 100.

Students’ completion rates have improved approximately 20% and instructors find the 
course more satisfying to teach.  This Summer Semester 2010, ELI is offering an 8-week and 

a 12-week version of the course.

Faculty had the option to hold real-time virtual student course orientation and meetings.



Students comments from the 
BUS 100 course evaluations 

revealed ELI’s approach and the 
team’s ideas and efforts in 
revising the course were 

successful.



Innovative teaching and learning 
was needed for the online Introduction 

to Business course. In my many years 
in business and teaching, I saw the 
epitome of the team spirit when 

faculty and instructional designers 
redesigned the course to best reach 

today’s students. 

Students benefit now with:

• A low cost, concise –but 

complete textbook they really want 
to keep.

• The team created an original 
group project involving Five Guys 

Burgers & Fries that students 
quickly related to.  In the group 
project students collaborated in 

examining and reporting on the 

strengths and weakness of the Five 
Guys franchise operation.

• Students create a business 
portfolio of a corporation they may 

want to work for.  Portfolio 
assignments engage students 

throughout the course and enables 
them to see the big picture of 
interrelated business functions.

• The discussion forums topics 

have been expanded.  For example, 
students establish their moral 
compass and are interactive when 

viewing an ethics video and 
exchanging ideas about business 

ethics, which promote peer to peer 
learning.

I have been involved with the 
online course for almost two years 

now. The team has a sense of pride 
seeing students grow in their 
understanding of business concepts 

and in their communication and 
critical thinking skills.

 We see a greater course 
completion success and a better 

preparation for future business 
courses.

Our course is indeed a challenging 
one - a perfect storm of teaching and 

learning that creates a value- added 
benefit for both students and faculty.

Jack Partlow, Course Coordinator

Faculty comments




